Lmuqﬂﬁmam%ﬁwgnﬁﬂu,azmmm

NILANEUAITIR W.A. 2563-2570 (RUUYTUU39T 2566)

AUNANNITHAZLUININITUTSIUNANITANTUIIUSTFIAMAD 8 AU FIN1TINVIIUHUENSAENS

dugnAwazaaindudiuniiauas Enablers duil 4 dauil 2 dai 4.1 : flidrulddude (Stakeholders)
4.2 : n153astiugnAn Customer Management ( N15LANEWAIYNRA Tawee na., UL, waz na. WuRlIB

SURavaUNaNTUN1IANILIUNNEIVINULHUENSAEATATUANATLAZARIA NINTURIANLATNIAIYENTTY



WHUENSAITASATUANATLASARIA NISLARSULHITIA W.A. 2563-2570 (RUUUSUUF9U 2566)

\BaYaAINLRUYAY N153{9LUUANAT : Enablers 4.2 Customer Management

Ltﬂuigﬂﬁﬁﬂﬂﬁl{ﬂyﬂugﬂ TLAZAFIRN NITLARSURIYIA W.F. 2563-2570

(aUudsudsell 2566)
>

wuulfusmsenuanmuazaain Uszandeudsennm 2567

n;]ﬂ'mu,azmmgmm”mu’%mi (Customer Service Charter LLaE Service Standard)

N1SLARSLHIDIR U 2567



WHUENSAITASATUANATLASARIA NISLARSULHITIA W.A. 2563-2570 (RUUUSUUF9U 2566)

\BaYaAINLRUYAY N153{9LUUANAT : Enablers 4.2 Customer Management

Lmuqnsmam%’m"ﬂugn LAZAATA NISLARSURITIA N.A. 2563-2570

(aUudsudsell 2566)




LLN‘HEC!‘VIﬁﬂ'lﬂﬁlgﬂy'luﬁﬂﬁ']uagﬁla']ﬂ ATSLARSURIYIA W.A. 2563-2570

(aUuUsuUs9l 2566)

Tassn1sweuiaganAe

ANRUAN agn SNINITARTALATYIY :

319AH
1 Lo AMRUATINASIALAL * Sl
L it ] . o - 3LA1ZHA SWOT 1. Product 2.Price
(New Project) naagnAtTnang 3. Place 4. Promotion —> T
5. People 6. Physical ABUAUDIAIIN
7. Process Evidence Ia9n13aNA"
v
AINISNANRGID
IATITARIN fur U3ms
Aaasraasa | Aeasratase ADINITUAZ +

U

<2 U| >2% = o o
wqmnssuﬁnm Qﬂ%']tmu‘c"!ﬂﬁﬂ']ﬂm{ NHA Brand Loyalty

j I
nususstanlasenis
1. lasen1ssBenisia o . T
- o ApNIERUuUan1s U 2567
lasen1siBedons
® UTULBdING ﬂuﬂqunéugnﬁq - - oo
= NNNDI/ANSANTAS nagns | Tasenis | ou ATIR
® Pack Ld9dIAN IRV TRl : : :
z‘ o P NNNTIATUATITLIU 3
AFINTIILYININYTE ’
o a 1. 28195 TUANATLAZARIANIRNITAIIIAINUNNUYBIANAT 2 3 - 4
* Pack L@annaide alin _ 3 e
= 2. F9awmulasInisniatande 1 1 - 1
2. lasenisideulauie 8
o 3. MALANAYNSNITAATALUVATUINDS 6 5 2 7
* vAnsgUIEYn J > :
o d3uvaniuas 4. SUUFYUNMIANTUNSAIHNAINSNISANIA 7 4 3 9
O U'Iul;ﬂﬂ%i!‘lllﬂ‘lsl'ﬂ ° gyL '
4 AU AT T 5. lnUsEENEMNNITUIMITIRMIAIUgNATLAEAAIA 3 1 2 3
* Tasen199u 9
59 19 |14-1=13| 7 | 27-2=25




= ] v i [ o 1 a 1 Y]
91A19A9ME8 (I1enFauviy, T9linTouvie) Tassnnsitegendevas nav. (luisruuiulsayuaw)

Y 19,155 wie o4 31 NINGIAY 2566

(S0nansouan 7,205 wiae)

v &
UTULBDDINT

LANZYNVY

TanFouY
1,557 %8

Taldnsoueney

9 Wiy

anseun
412 wiy

1,566 #iqe 6,793 wiie

Pack 1B4d3Au Pack \@swndlvd

Tensaune Jaldnwdaune
7,531 v 213 wWiae
=} - 4,079 Wiy - 213 viine
4,292 wim
~» 815 Wi - - WU
815 Wiqe
41 ‘ |
- - 2,637 YUY = - WY
2,637 Wil
l_ 19,155 wiqg _l
Taniaurney JelainSauuny
17,783 1,372

Jansaune
5,681 WU

Talsinsouane

1,112 wiae

7,744 %ilw 1,536 %

TUNSDUUE
1,505 %17t

Tslidndauany
31 Wiy

1,516 iy A . .
b 648 HUIY - 31 WUl
679 vl
L
FanSeume sliwfauma > 23 e > - i
' | 23 Wy
1,509 w2 7 1y
B ‘ .
o ' » 834 w8 - - WU
- 257 By S T ol 834 wiaw

264 Wi

- 300 WU [ - Y
300 w2
(=9 > 952 midy > - WY P
952 wihn g

o L ) v ° ' ' @ o '
w1 - 1 ‘um&ammﬁﬂal,wﬁaiﬂﬁam'maga"mﬂmﬂ UY. U 31 nIngAn 2566 31U 19,155 vuae 1§J'§’JIJU‘§UU‘§'\1'EJ‘LI’UU*\NU’JU 699 Uy

2. SWAAIA / AIUAT / S1UAERY T1UI 7 e (Manseamne 7 e, Talinsanve - wie)

L. L . L C e . X . . .
3. mhemhlullunisudingunisueanmsaande Swau 12,634 mise (andenveneastudnads 12,222 wihe + lassmsthugesamsitaniauni 412 wiag)

4. swuudndnuallfuanauny daa%’mtﬁua%,

TYWINNDESN, @ 58 Housing Start

uneaiaudnaso 13,594 vie (wiouwe 12,222 wie, Linwdeuviy 1,372 i)

STEWINeAaEs e 1,138 v (wauane 1,138 wiie)

59U Housing Start 4,423 wiae (Wiouwie 4,423 miae)

Inilae : heusnisauene



d ] at n (=1 H =1
U2YAR1ANIALNABLATINITNBERAYYRINTTLANSULI Y IALNEUINITIUY WY

J1aniaue 10,257 wiaw

ﬁ -
/.J >2 9 \ﬁ 79U 11,589 wiian (85.29%) ‘< (88.51%)
naafauduaie 13,587 wiaw (92.27%)

Jnalaiwianvne 1,332 wiae

- ﬁ Finished Goods
wileiiiove e

14,725 vl

yaAnwBLRAY 9,080.12 av.

..“ (2 J |'__.__"l.a'l'l.n'l.l 1,998 v (14.71%) (11.49%)
\__
Work In Process H. sewinaniaaine 1,138 wine (7.72%) AudTzndnenie 3,136 wie (21.30%)

+ 'm.‘lamm'immﬁamn ULLUT. @ 31 nA. 66

uusmulsznnlasanis

Wwism1y Location 3 -
s Tassnsiadanu TasanTidanndivd Tnsanafiee
——————— ]
wita | finsamaimuitega i finsan v fagaidue
| 4 I : Tasanmensyuny | Tasamsthuidsams ey ! il Trsansay o
(wu.,va.1) Tasams B o e Eadann \iamndid oA meads:
. | h . : : : : P— AT it mum
I 837 wus ‘ ":“tww 2 2 : Uazmiui | soivgimn ] : szfuTm : =TT szRUTIm uez = ;ﬂim‘h&ﬁ; — rana fizmsnando
I + DA 360 = 360 |, - &L} : H (L) : (a1 : () Usswrilvam SEELLEETEY nilan |
- I 5o . fauwn ‘Liwl wioumn infau Fouwe liw faue {laive f ; - T ryiotnie)
| Tasams A, - | Cdsfen | 329 | - | 329, 8 wiauw mrws| winurw e niaus By ey Buny ot W b w
| - ey . « Hamagiud | 333 - 333 : ] :fui:ul'lu 8 ﬂaﬂm
| -ifoams |s72 | - | 572 I s (1,024 | - [Lo24 | ® . .
o
I-iBofomy | 108 | - | 208) = 7 .
U odowdnd | 117 | - | 117) H
| "5 (w7 - w1 .
Lk e e e e e e e e -
| ]
anin 5,339 Wb n‘;amwﬂ‘%mmm s
e et (ru,va.unlunz) e
| o 1 | \ 1
I 2 NATIUAZASIUBAN | I 7,829 Wi .
(¥a.ua.1) Tasanns Y ST
I a,ua.l) | ~ | ' - .
| ' w, clPMETAAU| 299 | - | 299 I,
: 7 V. doem azes | - |a7es| 1§
I Tamns 0 o ! L 2003 | 302 | 2385 1 ® .
| e 1255 - [z 17 I ey 33.24% : 1.45% 456% : 0.21%
| 1 < Bwied | 100 | - | 100 .
«iEREI | 734 - | 73a | le
| e | |—lnsansiun| - | 247 | 247 .
| - 1EEAN B6Z | 457 (1,319 I : pule 1,606 Wity L T4 7240 | 589 7,829 JI .
« B 1 e e ===T48 : 5
: @mdied | 31| - | . |, {11.524) I e suntaiu 2,490.95. 544.64 1,586.04. 7070 14,725| 9,080.12
T 2882 | as? [339] | 5 e EOUUTPUTS! NN FUPUUPUROORIOt SORvvrosl IR (HVUUUPOY Srrusourvust I SUTPUTYN- VU SOSVPOs USUO
I I ua.2) : : 6.40% | 0.07% | 27.43% : 6.00% 33, 53% 1.51% 17.47% | 0.78% 312% D.CID‘}&
| OE .
1,696 wus AT
“a 5 v i | e s 586.83 3,035.59 3,185.61
“ ATaMs o e O e U o L I
S " Cameguuu] 3 | - [ 3 : . fnuu (o) 6.46% 33.43% 35.08%
I . Faams 329 | - | 329 .
¥ = lsamasenfwfuatarnmi 2 9 | = | = o . ) . )
 Tsamsonfrnd e tosniudonid 21 | . |.1_in|¢|'|3.| ) 910 | 16 | 962 | e v L ‘:l'm'I.'P‘au|11w'=1:1.|')'1:w w12 \i'n:m 2 Tesans wv_ﬁ.:.uﬁbmfmﬁuunu T EI.-'JE" e 3. sl gz neuion evepmilym @) dusu 699 whs s
uazlesansegssrianaadn I «lBTE | 98 | 23 | 121 I : 11 Tsan ammegamus aneeti 2 seos 302 wid 1 handowrs S 112 wie S tmis=Teraimarnan 7 avuln 7 Fufden) $nrm 7 wie
< Tmanaduy|  264| 53 | 317 - 1.2 IArsan SuAms U Imslund 2l 1 i 1 hawdianne S 57 i o Wiyl imufege oo e veHousing start wae sxae/andin S 6423 whe
| — 1,38 534 |1696 |, : 2. yalasantinadee s wisereadsinou 100 wis fadamedun 68 mby
e === = =
L]




(1) NSAMARUANANANANTIHRHTEY NITARIN/YIY NTSLARSLAIYA

(Segmentation, Target group, Position )




N153LUNANAY/HIURAIA ARTMNTIHITINIHNINE (Nagara)

msﬁ"mumd'mmmmaaﬁagjmﬁﬂLtms'm LaZLUIFS

fIURaIA ANSEAUSIB LA (Purchasing Power) 289AA1ALAZANAT28955 190803 HNSWENIALANT U

dsstanainis

Super Luxury Class Luxury Class High Class Upper Class Main Class Economy Class

1. NagarAeuuITIV:

Super Economy Class

M1311: U3uU3997n https://www.terrabkk.com/
Commercial

Social

1.1 druhier druwda 40 av. 3uly 20 - 40 av. 10 - 20 av. 5- 10 au. 3 -5 au. Taiiiu 3 av. TaiAiu 1 av.
1.2 milan Tanaawia 30 av. 2uly 15 - 30 au. 7 - 15 au. 4-7av. 2 - 4 av. Taiiiu 2 av. TaiAiu 1 av.
1.3 2ImISNIdIYeE FIAUANEINY FUuAUMILETIAILAZIEEEHI9INAUENA19551 (CBD) YuANAY Ltazﬂuﬂﬂﬁuﬁ‘laaa
2. ﬁagja’;ﬁ'mm’ag@: < Premium Standard Economy Super Economy
am15gn (Raulafitilen) 300,000 UW/ASH. Yu| 200,000 - 300,000 | 150,000 - 200,000 | 100,000 - 150,000 h 70,000 — 100,000 | 50,000 — 70,000 § baLA% 50,000UIN/
Ty UIN/ATH. UIN/ASH. UIN/ASH. UIN/ASH. UIN/ASH.
Liawnie LiadanN 0
-

L--------------L------

-

-

msﬁmuﬂngiagnﬁﬂtﬂmmwaamsmﬁsuﬁemﬁ U 2566

nananA1Ld1uaNe (Target Group)

HARAMYIIASINTS (Product)

vHawgide (Commercial)

vdasamN (Social)

=] 1 A
1. Tasen1siiNazne/1dde y o 4 o
N . Tasenisiiazna/dnda Tasenisiagna/1dnda ne. V.
* 21AISUUITIV : YrutAe? dauuela n1nilan aprswadive e ¥ e o .. L
sgAUszAudug Baadaanis (fSuannyu) 2. §U.
* 87m15YA ( Low Rise and High Rise)
2. lasemsidn Tasenisidnszeze ol
D4 e o . Tasenisian (NLdUaAnrYY) na. ¥v.
* Wifiagandy (21A1SUUITIU UAZBIAIIYA) UszLAnaiA1swa iy v




Artificial Intelligence (AI), Machine Learning, and Deep Learning

ARTIFICIAL

Artificial Intelligence
INTELLIGENCE

Any technique that enables computers
to mimic human intelligence. It includes
machine learning

MACHINE
LEARNING

o  DEEP
0¢ LEARNING

Deep Learning

Bl A subset of machine learning based on
neural networks that permit a machine to
train itself to perform a task.

1950's 1960's 1970 1980°s 1990's 2000s 2010's

Since an early flush of optimism in the 1950's, smaller subsets of artificial intelligence - first machine learning, then
deep leamning, a subset of machine learning - have created ever larger disruptions.

) - P “22)
Artificial Intelligence Machine Learning Deep Learning
Artificial intelligence originated Machine learning originated Deep learning originated
around 1950s. around 1960s. around 1970s.
Machine Learning is the Deep Learning is the process
Al represents simulated practice of getting machines to of using Artificial Neural
intelligence in machines. make decisions without being Networks to solve complex
programmed. problems.

Deep learning is a subset of

Machine learning is a subset of Machine learning, Al & Data

Al is a subset of Data Science. Al & Data Science

Science.
Aim is to build machines which Aim is to make machines learn | Aim is to build neural networks
are capable of thinking like through data so that they can that automatically discover
humans. solve problems. patterns for feature detection.
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|
7 Documents/NHACustomers/ X & customerkmeans clustering 200 X =+
& 2 C @ localhost:8888/notebooks/Documents/NHACustomers/customer_kmeans_clustering_2023.ipynb Q 2 % =
: Jjupyter customer_kmeans_clustering_2023 Last Checkpoint: 10 uwitiuds (autosaved) ot Logout
File Edit View Insert Cell Kemel Widgets Help Trusted |Python3 o]
B+ < @ B | 4+ ¥ PRun H C M| Code v =

In [12]: 1 df.columns

Out[12]: Index(['sex', 'marital_status', 'family members', 'occupation', 'income_type’,
‘live_status', 'c_province', 'c_region’', 'customer_status’,
‘contract_type’, 'customer_class', ‘Clusters'],
dtype="object’)

In E13]: 1 features = ['sex', 'marital_status', 'family members', ‘'occupation', ‘income_type’,
2 *live_status', 'c_province', 'c_region', 'customer_status',
3 ‘contract_type’', ‘customer_class']
4 plt.figure(figsize=(15,12))
5 for i,j in enumerate(features):
6 plt.subplot(4,4,i+1)
7 sns.barplot(x=grouped.index,y=grouped[j])
8 plt.title(j,fontdict={"color': 'darkblue’})
9 plt.tight_layout()
10 plt.show()
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